
Guyana is embracing glamping as 
a way to elevate its world-class 
natural and cultural experiences 
with upscale accommodations. 

In this interview, Glamping Advisors and the 
Guyana Tourism Authority share the vision, 
opportunities and community impact of 
their glamping project. 

What sparked the collaboration 
between Glamping Advisors and 
the Guyana Tourism Authority?
Kamrul: Guyana has long provided indelible 
experiences through its culture, pristine nature-
based offerings, and incredible adventures. 
However, it was recognized that visitors 
could have enhanced stays with better-quality 
accommodation. Hence the pursuit of 
glamping, which is both practical and trendy.

Guyana issued a call for experts to help 
develop and implement a national programme 
to unlock the country’s extraordinary 
opportunities for glamping. In partnership 
with the Guyana Development Initiative, we 
found Glamping Advisors uniquely positioned 
to lead this effort.

What is the overall vision for the 
Guyana Glamping Project?
Kamrul: Guyana has a wealth of ideal 
adventure locations and a growing need for 
upscale lodging. Glamping fits perfectly with 
the country’s vast attractions and will fill a 
significant gap in the market.

The project aims to elevate visitor experiences 
while allowing travellers to immerse themselves 
in Guyana’s natural beauty. A range of 
accommodation options will provide the 

comfort and amenities that modern travellers 
expect.

Guyana already boasts five-star activities and 
is now focused on developing world-class 
facilities. The Glamping Project aims to bridge 
this gap and attract investment in facilities 
that make attractions and landscapes more 
accessible.

What makes Guyana a compelling 
destination, and how does it stand 
out from other emerging tourism 
markets?
Lars: Guyana offers breathtaking natural 
wonders, including one of South America’s 
largest unspoiled rainforests, some of which 
remain almost inaccessible to humans. This 
ecosystem is enriched with majestic waterfalls, 
immense rivers, beautiful lakes, and access to 
the Atlantic Ocean. It is no surprise Guyana is 
also called the “Land of Many Waters.”

With most of the population concentrated on 
the coast, Guyana is among the least densely 
populated countries on Earth. Wildlife thrives, 

and biodiversity levels rank among the highest 
in the world.

Uniquely, Guyana pairs an “Amazonian 
surrounding” with a “Caribbean feeling,” 
reflecting strong cultural and historical ties 
with island nations. With English as the official 
language, travel is easy for North American 
markets, supported by daily direct airlift.

What are the key features of the 
three sites – Pakuri, Mashabo, and 
Kamana – and how were they 
selected?
Lars: Each site connects to Guyana’s “Land of 
Many Waters” identity:
n Pakuri Glamping sits on a calm riverfront 
at the edge of the rainforest.
n Mashabo Glamping will feature islands 
created around submerged palm trees in a vast 
lake, with common areas integrated into the 
village.
n Kamana Glamping is set beside a stunning 
waterfall between savannah and rainforest.
All three are ideal bases for exploring 
surrounding nature and offer a wide range of 
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experiences – from wellness to adrenaline – 
with direct village involvement, such as artisan 
workshops.

Selection was guided by Glamping Advisors’ 
methodology, which evaluates inter alia 
accessibility, destination relevance, and 
infrastructure availability.

How are local communities being 
involved in the design, operation, 
and long-term vision of these sites?
Kamrul: Local communities have been 
consulted from the outset. Guyana believes 
in full and proper stakeholder engagement, 
and investors will be expected to work closely 
with communities for local knowledge, 
employment, and training.

We aim to create meaningful opportunities 
for Indigenous communities, building 
on Guyana’s strong tradition of equitable 
partnerships. Communities will benefit from 
job creation, cultural showcases, and diversified 
local economies.

What role does sustainability play in 
this project?
Kamrul: From the start, it was clear any nature 
tourism development in Guyana must respect 
the country’s rich habitats. The glamping 
sites are designed to facilitate nature-based 
experiences, creating a vested interest in 
protecting the environment.

Lars: Buildings will be integrated into the 
landscape without cutting trees. Solar PV 
panels will generate electricity for both sites 
and nearby villages, reducing reliance on diesel 
generators. A portion of revenues will support 
reforestation, and guests will be encouraged to 
participate in local initiatives.

All three projects are on Amerindian 
(Indigenous) land, supported by Village 

Councils and guided by the Amerindian Act. 
No land will be taken from communities but 
rented to operators, generating revenues for 
local development. At least 50% of staff will be 
local, supported by training initiatives.

Who is the ideal guest for glamping 
in Guyana, and how will you attract 
them?
Lars: Two key groups stand out: international 
intrepid travellers seeking luxurious outdoor 
stays, and domestic travellers eager to try new 
experiences.

Guyana has seen remarkable economic growth 
and now ranks fourth in GDP per capita in the 
Americas, after the United States, Canada, and 
The Bahamas. Specific target groups include 
birdwatchers, nature photographers, and 
wildlife enthusiasts, as all three projects are in 
spectacular natural settings.

Attracting global travellers will depend on 
the uniqueness of the offer, complemented 
by professional marketing. As this is a 
flagship initiative of the Guyana Tourism 
Authority, national support will amplify 
operator efforts.

What opportunities exist in 
developing remote, nature-focused 
tourism?
Lars: Focusing on niche products allows 
Guyana to develop its natural assets – 
rainforests, waterfalls, rivers, lakes, and 
stunning landscapes. With over 85% of the 
country covered by rainforest, nature-based 
tourism presents vast opportunities.

Kamrul: Guyana is home to more than 870 
bird species, attracting birders worldwide. In 
2025, the country launched its first Bird Guide 
Accreditation Programme to raise guiding 
standards and enhance the profile of birding 
tours.

Guyana is also a leader in community-led 
tourism, with Indigenous communities 
managing and owning enterprises. This model 
is being scaled up nationwide, with more 
than 60 communities developing authentic 
experiences.

How does this initiative support 
Guyana’s long-term tourism 
development goals?
Kamrul: Guyana’s vision is to be a global 
leader in ecotourism and sustainable tourism. 
The Glamping programme will help achieve 
this by meeting visitors’ expectations for 
upscale amenities while diversifying and 
differentiating the tourism portfolio.

What kind of investors or partners 
are you hoping to bring on board?
Lars: The next step is finding the right 
investors and operators. Alongside international 
interest, there are strong opportunities for 
regional players with established customer 
bases. Impact investors may also find appeal in 
the strong community development focus.

The opportunity lies in being first movers in 
meaningful hospitality offerings within an 
untapped tourism landscape. Our commercial 
projections show healthy profit margins, both 
individually and within Guyana’s robust 
investment ecosystem.

Looking ahead, what will success 
look like for glamping in Guyana?
Lars: Success will mean visitors enjoying a wide 
range of premium glamping options across 
Guyana. Their experiences will be enhanced 
by upscale amenities and world-class facilities, 
positioning Guyana’s accommodation portfolio 
on the global stage.

Kamrul: With glamping, Guyana’s 
accommodation portfolio will gain recognition 
on the global stage, setting a new standard for 
luxury ecotourism.
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